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Profile

Researching and experimenting with digital marketing platforms are among the things I enjoy doing in my
free time. When I'm at work, I have the pleasure of implementing the best of what I've learned to lead
teams, optimize digital marketing plans, implement new ideas, and deliver meaningful, measurable
results. I've been blessed with nearly 20 years of success in digital marketing, and I would love to have a
conversation about how I can bring results to your organization.

Professional Experience

10/2022 – present
Dallas

Vice President, Communications, EvanTell
In November of 2022, I was promoted to Vice President, Communications at 
EvanTell, Inc. In this role, I manage an agile comms team and oversee all 
communication plans. I also manage all comms strategies, analytics, and 
budget requirements to ensure outcomes have the highest potential of 
reaching set goals. Some additional responsibilities include:

•Manage and optimize digital communication platforms
•Oversee content creation to ensure consistent, on-brand messaging
•Track and optimize all PPC, SEM, and lead generation initiatives
•Work with Departments to add revenue elements to comms goals
•Design and manage annual communications budget

05/2019 – 11/2022
Dallas

Director of Digital Marketing, EvanTell
As Digital Director at EvanTell, I managed the digital marketing team and 
developed the marketing plan as well as the digital marketing strategy for the 
year. I managed our marketing automation platforms, SEO tools, SEM 
initiatives, social media strategies, and much more. While nothing is possible 
without my amazing team, some accomplishments include:

•Introduced new persona-based marketing automation strategy that has 
grown conversions by >100%.
•Designed SEO/SEM strategies that kept essential pages on page one of 
Google and at the top of sponsored ads.
•Managed all social media platforms and grew following by >40% & 
conversions by >60%.
•Trained my team on the latest developments in digital and helped design 
plans with revenue-generating impact.
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03/2016 – 05/2019
Dallas

Senior Marketing Manager, Everest Group
At Everest Group, I had the privilege of being on the leading edge of digital 
transformation every day. I managed the marketing automation platforms, 
designed sophisticated email campaigns, directed all social media initiatives, 
and managed all SEO and SEM strategies. What an amazing marketing team we 
had! In my 3+ years there, I had the opportunity to experience several 
accomplishments:

•Grew social media following by more than 10k on LinkedIn, Facebook, 
Twitter, and YouTube.
•Managed all SEO and SEM strategies and brought several core pages to page 
one of Google.
•Increased YouTube engagement by +100% by implementing a custom-
designed video marketing strategy.
•Increased website visits year over year through precise adjustments to 
carefully tracked marketing analytics.

10/2015 – 01/2016
Carrollton,
United States

Freelance SEO / SEM / Social Media, Self-Employed
When my mom passed away in October of 2015, I stepped away from full-time 
work. During this time, I worked with multiple clients to optimize websites, 
manage social media channels, and perform SEO / SEM consulting services.

06/2014 – 10/2015
North Richland Hills,
United States

Senior Marketing Communications Specialist, FTS International
During my tenure at FTSI, I implemented SEO strategies, helped them see how 
social media can be more than an awareness vehicle, and gave the C-Suite a 
reason to get behind marketing by putting together comprehensive analytics 
decks. Our team loved to work hard and always found a way to make long 
hours fun while churning out great results. Key accomplishments include:

•Designed SEO strategies that led to a 20% increase in visits to goal webpages.
•Managed all social media channels and increased traffic from social to site by 
10%.
•Made marketing matter to the C-Suite. I understand this isn't quantitative, 
but in this industry, it's my favorite accomplishment.

01/2013 – 05/2014
Dallas, United States

Marketing Strategy Manager, Milliman
I really enjoyed the people and loved the work at Milliman, but I just didn't 
come at a good time. The organization was beginning to restructure when I 
started, and a�er a little more than a year, I was included in a non-performance 
related layoff. My main responsibilities included:

•Developed a robust marketing plan across web, print and email for the entire 
year.
•Tracked, measured, and presented all quarterly marketing metrics and 
initiatives.
•Managed all marketing event coordination - including a $200k event budget - 
and grew attendance by 20%.



05/2008 – 01/2013
Dallas, United States

Senior Marketing Communications Editor, GuideStone Financial
GuideStone was the inflection point of my career. New social media platforms 
exploded on the scene, SEO suddenly required a more sophisticated 
understanding of algorithms, and the digital transformation of marketing hit 
full speed. I fell in love with it all and quickly pursued my digital certification 
from the Direct Marketing Association to make the most of this transformation. 
Key accomplishments include:

•Redesigned the corporate website and increased traffic and revenue 
generation from key pages.
•Optimized SEO initiatives to ensure industry best practices were deployed 
across every page of the website.
•Managed a team of writers and created systems to help them thrive in a 
deadline-intense atmosphere.

08/2003 – 05/2008
Dallas, United States

Various positions, Various
A�er graduating college in 2003, I immediately kicked off my marketing career. I 
started in 2003 as a lead writer and brand manager for FUNimation 
Entertainment. Then, I soon moved into the advertising agency realm at IMC 
Squared where I wrote website and print copy for some of the nation's largest 
brands, including Nestle, GlaxoSmithKline, P&G, Unisys, and more.

Skills

Marketing automation (advanced); SEO 
(advanced); SEM (advanced); Google Analytics 
(advanced); Google Ads (advanced); various 
CMS, CRM and ESP environments (advanced); 
HTML trained (intermediate); Social media 
management (advanced); Video creation and 
editing via Premier Pro (advanced); marketing 
metrics tracking and reporting (advanced); 
Microso� Office (advanced)

Education

08/1999 – 05/2003
Denton, United States

BA Journalism / Advertising - Minor in Marketing, University of North Texas

Self-Evaluations

Strengths Finder 2.0: Positivity – Strategic – Relator – Self Assurance – Individualistic 
DiSC: High “I” (Influencer) with strengths in action, encouragement and collaboration 
Social Styles Assessment: Amiable / Analytical


